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Research of the Consumption Concept Education of Higher Vocational Students

under the Background of “Popular Logo”

CHEN Yaogiong
(Zhejiang Yuyin College of Vocational Technology, Hangzhou Zhejiang 310018)

Abstract: With the progress of the times, global fashion consumption continues to upgrade, popular

logo era has come, now in the consumer market, college students, a special consumer group, is getting

more and more attention. Blind consumption, excessive consumption, and competitive consumption

completely distort the normal consumption concept of college students. In current situation, in order to

change the popular logo habit of vocational students, we should strengthen the consumption concept

education of vocational students, promoting rational consumption, helping them to maintain correct attitude

towards trend is particularly important.
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