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Marketing Strategy of Distinctive Agricultural Products in the Context of
Internet Plus Agricultural

1.LI Feng—ying 2.LI Qiao—bo
(1.Urban and Rural Planning Bureau ,Jiangxi Shangrao 334000
2.Urban and Rural Planning Bureau,Guangdong Zhongshan 5284.36)

Abstract: The agricultural economy has been injected an unprecedented development momentum with
the rapid development of electronic commerce. Facing the opportunities and challenges of agricultural
business, the agriculture products with special characteristics need to keep the pace by building the brand of
agricultural products, being driven by data to achieve precision marketing. This paper analyzes the brand
status quo of agricultural products, and actively explores the marketing strategy of agriculture products with
special characteristics in the context of "Internet + agricultural". Focusing on highly targeted customer
interaction and scientifically using data orientation and behavior prediction technology, the product value is
passed to customers to establish traceability and supervision system for quality assurance, and improve

customer loyalty and popularity of special agricultural products.
Key words: Internet+ agriculture; agriculture products with special characteristics; brand; marketing
strategy
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